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toes you four sessions with a matchmaker and 12 intro-
ductions. A nine-month membership is $850 and guaran-
tees three matchmaker sessions and nine introductions.
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gay community chance
to find serious relationships

By Maegan Carborry
RedEye

Joqr Zimmerman has seen the guys on match.com, and
he's not impressed. The 23-year-old finance student at Loy-
ola University is looking for a serious relationship, not just
another quickie romance.

“With the gay scene,” he said, “it's very hookup orient-
od”

The gy bars near him are no better, be said. *1 went out
in Boystown last week. Three people touched my private
parts,” he said.

“If I find a guy I want to be with, I'm not going to find
him at a place like that. | hope not.”

Determined to find Mr. Right, Zimmerman became a
member of In Good Company, a new Chicago-based
matchmaking service geared toward the gay and lesbian
community The service launched in June and now has more
than 200 clients, according to founder and president Bill
Rossa

Members of IGC meet with oae of the company’s three

matchmakers to talk about

“I knew this com- themselves and what they are

munity needed a looking for in a mate, Rossi said.

bettor way fo meet Ty marchmaker then sets up in-

people. | thought, troductions for members who fit

"Lot’s do this." " cach other's criteria

—Bil Rossi . Rossi, who is gay, said he un-
_ In Good Compamy  geessands how hard it is to meet
Sounder and president quality people who want to be in

relationships

“In the hetero community, if a guy sees a girl at jewel and
be finds ber attractive, he can walk up to ber and carry on a
conversation,” Rossi said, addeng that the same is not tree
for 2 gzy man or womaa. “[f you talk to [someone], you take
the chance that he'll be offended and get physical with you
It's an added roadblock in your way

*I knew this community needed a better way to meet
people. I thoughe, “Let’s do this."*

It seems like a better way to Zimmerman, who has been
on three dates through 1GC so far. He said they went well
Although be hasa't clicked with anyone yet, he feels confi
dent that the $750 he spent on his one-year membership,
which guarantees him 12 dates, will prove more productive
than searching for a guy online or cruising the bar circuit.

“It’s a lot of money;, but it's going to filter out all the peo-
ple who are not serious about me,” he said.

Rossi acknowledged that the membership fee is hefty but
argued that a person spending $100 a weekend at bars has
dropped about $300 in two months,

Memberships also can be put on hold for up to a year if a
match is made, Rossi said.

o

Determined to find Mr. Right, Jocy Zimmerman bocame a member of In Good Company, a matchmaking service.

For some membery, the service has paid off

Dan Earls, a 48-year-old architect, found a great guy on
his second date and has put his membership on hold. Earls
liked Keith, a 47-year-old teacher, so much that their first
date lasted nine hours.

“1 was shocked that it worked out so well,” Earls said. “It
scems like we've known each other so much loagez”

Earls and Keith, who asked that his last name not be used
because he doesn't want his employer to know he is gay,
have been spending a ot of time together

“He's a really sincere person who is kind and considerate
of me,” Earls said of Keith. “The good thing about IGC is
that it's about people who are serious about what they wane
to do.”

Not all matches work out the way Earls’ did, said IGC
matchmaker Emily Fry, who coordinated weddings for
10 years before joining the companmy

“You cant predict chemistry” she said. *I wish [ could.”

TUESDAY

MULAN WRLLS FOS REDETY

She tries to find what people have in common to deter:
mane how their personalitics will mesh, just as she has previ
ously when setting up her friends, she sasd.

When mecting with a new client, Fry said she tries to get
a sense of who they are and what they want from a partner
She asks clients basic questions about what they'd ke in 2
partner: heighe, weight, hair color. She also tries to go decp-
ez, asking about clients’ familics, their jobs and their friends

“Obwiousdy, | can't fully know them in an hour,” she said
but she added that she can get a sense of how they'll maech
up with her other clients.

“When the person is talking, other {clients] will pop iate
my head,” she said. “Sometimes it takes me an hour te
muatch somebody sometimes it takes 10 minutes.”

Fry said she wants to make as many fairy-tale endings pos-
sible for her clieats. *I couldn't ask for a better occupation
than bringing people together”
mcarberryPtribune com.



